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Mission - Our mission is to help local farms thrive, link farmers to markets and 
supporters, and build healthy communities through connections to local food. 
 
Vision - Our vision is of strong farms, thriving local food economies, and healthy 
communities where farming is valued as central to our heritage and our future. 
 
 
 



Local Food Campaign 



Growing Minds 



Local Food Research Center 



Why local? 







Local Food Continues as Top Trend 

● The National Restaurant Association’s 
“What’s Hot in 2014” top ten list has four 
trends based on local sourcing  

 

● Forbes Magazine names “Locally Sourced 
Everything” as the number 1 trend in “12 
Hottest Food Trends for 2014” 

 

● Better Homes and Gardens Magazine’s 
Food Trends 2014, “Whether it's buying local 
from the market or double-checking grocery 
store packages, people are paying more 
attention to where their food comes from and 
what's in it” 

 

● In 2014, the farm-to-table trend will grow, 
driven by diners’ growing eco-awareness 
and their desire for the wholesome simplicity 
of homestyle cooking and minimally-
processed foods. - Restaurant.com  

 







2014 Consumer Survey of WNC Residents N=700 



Nationally 
 
 
 
 
 
 
 
 

Almost 30 percent of grocery 
shoppers say they consider 

purchasing food elsewhere if their 
preferred store does not carry local 

foods.  
 

~AT Kearney Research 
 
 

WNC 
 
 
 
 
 
 
 
 

ASAP found that nearly three-
quarters of WNC residents deem 

local food a somewhat or very 
important consideration in choosing a 

grocery store  
 

~2014 Consumer Survey 

 
 





Trend + Supportive Environment = Farmers, Businesses, 
and Communities Innovate, Invest, and Institute 
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Is it Working? 



  WESTERN NORTH 
CAROLINA 

THE REST OF 
NORTH CAROLINA 

UNITED STATES 

Direct sales to consumers $8,311,000 $23,515,000 $1,309,287,000 

Direct sales per capita  $7.45 $2.72 $4.17 

Direct sales: percentage change 
2007 to 2012 

+69% -3% +8% 

        

CSA farms 2012 148 431 12,617 

Population/CSA farm 2012 7,533 20,031 24,880 

        

Farms marketing products directly to 
retail outlets 

678 2,201 49,043 

Percentage of all farms marketing 
directly to retail  

6.21% 4.38% 2.33% 

Population/Farms selling direct to 
retail 

1,644 4,429 6,401 







Charlie Jackson 
 

charlie@asapconnections.org 

http://growing-minds.org/ 
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