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Social Media & Government PRESENTED BY: Mark Weaver

(614) 349-1145
Mark@CommunicationsCounsel.com
CommunicationsCounsel.com

Follow me on Twitter:
@MarkRWeaver

Social media 
isn’t a fad
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Daily Active Users

Social media isn’t just 
for kids anymore

People’s “connected” habits 
MUST be on your radar
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Social Media shouldn’t be 
scary: there’s value  

5 reasons why you should have 
a social media strategy

1. Everyone is already sending and 
receiving information on social 
media

2. It’s the fastest and most
effective way of releasing 
information as it happens
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3. We can identify and correct
rumors quickly

4. It’s the first place people go to 
look for information

5. Without a plan/training, your 
social media use can hurt you

Don’t be scared: 
be cautious
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Let’s Tour The Networks

As of 2015: If Facebook were a country…

Third Biggest

As of 2016:

18 minutes per visit
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Facebook Profile vs. Page

Page - users can “like”
which means subscribe

Profile - where users 
add a “friend”
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Facebook PAGE Basics

The Timeline

Comments

Legal ramifications of 
deleting comments

Creating engagement
Users like 
public
interest (dogs, 
candids, etc) 

And they like 
success 
stories
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Woof
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Set an expiration date for 
your page post to appear 

in people’s timelines

Helps for 
time
sensitive 
info.

This ------>
was pulled 
four days 
after the 
forecast.

Click  the target, then select targeting, 
and “post end date”
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Facebook.com/ notes

Longer form messaging

New feature: caption 
and resize photos
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What is it?
Micro blogging 
platform

Messages 
shared 
with 
subscribers 140 character limit per tweet
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Twitter moves in real time “handle”

On Twitter, expressed as 
@MarkRWeaver

http://Twitter.com/MarkRWeaver

Twitter lingo & tools

@ message

DM: Direct Message
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# Hashtag

In a crisis situation – create your 
own hashtag early on to help 
control the twitter stream

If you don’t, someone else will

Twitter Search
Real time results
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URL Shortener Tweetdeck

HootSuite

-- Manage multiple accounts
-- Schedule in advance
-- Track clicks
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A virtual corkboard

Users add items of interest from 
around the website by “pinning” them

Other users share interesting “pins”
and follow interesting boards
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Excellent way to reach 
women/moms

Share, like and comment 
right in the app

Share via Facebook & Twitter Tinyurl.com/IGStories
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Share photos, record videos, add text and 
drawings, and send them to a controlled list 
of recipients.

These “Snaps” 
disappear
(user defined
time)

New Snapchat 
Stories vanish
after 24 hrs

Photo Messaging App
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Snapchat skews young!
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Snapchat signup codes

Snapchat Stories

Uses live public sharing of photos 
and video during events (ie: World 

Cup, music festivals, fairs) to create 
one collaborative mega video
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Using geofencing, Snapchat detects 
who is truly at the event, avoiding 

issues with false content tinyurl.com/SnapchatSetup
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Create a Tinyurl
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Questions to ask to create
a social media policy

Who can post to 
official accounts?

Administrator should keep 
two different platforms 
between agency and 
personal.

Twitter App Tweetbot App
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Can employees post about work on 
personal social media accounts?

(should a disclaimer be used so people 
know it’s not an official account?)

Are there 
existing ethical
rules about 
revealing work 
information? 

(Add these to 
your social 
media policy)
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Is posting to official or personal 
social media channels, subject 
to disciplinary action?

Legal Ramifications

What social media posts are 
public records?  In your records 
retention schedule?

Does your policy promote social 
media usage or discourage it? 
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tinyurl.com/AirForceSMguide

tinyurl.com/govtSMpolicies


