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PROGRAM GOALS

More people, staying longer,
spending more money

Strategic marketing
investments

Leveraging resources
through partnerships

NORTH &AROLINA

visitnc.com
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MEASURING SUCCESS

Visitor research (demographics, activities, attitudes)
Economic impact

ROl/attitude and awareness

Web analytics

Social engagement

Partner investment

NORTH {C‘AROLINA
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$20.2 Billion in Visitor Spending
Nearly 200,000 Jobs

$1 Billion in State Tax Revenues

$597 Million in Local Tax Revenues

Visitors contribute $4.4 Million Per Day in State and

| ocal Tax Revenues

NC Households save $435 in taxes due to visitor spending

NORTH &AROLINA

visitnc.com
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STATE OF ORIGIN OF NC OVERNIGHT VISITORS

NC 30%

OH 3%

TN 3%
MD 2% NJ 3%

NORTH &AROLINA’

visitnc.com




AVERAGE TOTAL TRIP SPENDING BY
OVERNIGHT VISITOR PARTIES

m Total trip
expenditures

= NC Resident
expenditures

= Non-Resident
expenditures

Coastal Region Piedmont Mountain
Region Region

NORTH &AROLINA

visitnc.com




TOURISM TAX COLLECTIONS

Counties and
municipalities

County collections

Municipal collections

Total net
collections

b

Amount to
county

5

Amount to

municipality
5

Amount to
municipality

Amount o
county

Amount to
other

municipality

Wilkeshoro
Wilson

Kenly
Yadkin

Jonesville

Yadkinville

Yancey

331.342.19

15.377.392.00
113.313.67
887.140.00

See Surry County

See Johnston County
c 34.365.00

41,212,586

LABLZ211.00

18.871.00

6.483,756.00

331,342.19
7,411,425.00
113,313.67
868,269.00

34,365.00

41.222.86

331,659.00

185,015.00
736,163.00

984,929.00
T1.948.14

656,983.00

116,069.57

247,008.00
14,330.81

17,190.00
325,027.00
2,008.41

656,983.00

348209

7,410.00

185,015.00
718,973.00

659,902.00
69,939.73

135,560,221.57 32.815,242.79

28,876,770.42

73,868,208.36

30,014,508.03

13.886,076.78 625,003.41

0.00 15,503427.84

NORTH

visitnc.com
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PARTNER MARKETING DOLLAR ALLOCATION

75% in NC,

100% in NC,
29%

33%

<25% in NC, 50% in NC,
8% 20%
25% in NC,
10%

NORTH &AROLINA

visitnc.com




ACTIVITIES OF NC OVERNIGHT VISITORS

Visiting relatives
Shopping

Visiting friends

Beach

Rural sightseeing

Fine dining
State/National Park
Historic sites/churches
Urban sightseeing
Museums

Wildlife viewing

Old homes/mansions
Hiking/backpacking
Gardens
Nightclub/dancing
Nature travel/ecotouring
Art galleries

Bird watching

Fishing (fresh or saltwater)
Casino/gaming

Wine tasting/winery tour

Special events/Festivals (e.g., Mardi Gras, hot air balloon...

Golf
Theme park
Biking

0.0%

NORTH

6.5%
6.5%
5.3%
5.0%
4.4%
4.2%
3.8%
» 3.7%
3.5%
3.3%
3.2%
3.2%
3.0%
2.7%
2.4%

30.2%

T T T T

5.0% 10.0% 15.0% 20.0%

CAROLINA

visitnc.com

T

30.0%

35.0%




WHO WE ARE TALKING TO

Mom, Wife, Daughter, Sister, Friend, Co-worker

Females 35-54

HHI S75K+

Wears many hats and
frames her life in
context of loved ones
and friends

NORTH &AROLINA

visitnc.com
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TOP TEN STATES OF ORIGIN

N

a0

/4

Virginia

- . Pennsylvania Y
Ohio

Tennessee North Carolina

Sowth

Carolina

NORTH {EAROLINA

visitnc.com
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START EXPLORING
.

, Search this site

NORTH ’CA ROLINA Tind 2ot preal Yl Sualore Discauer, ave with ofee lps on
— seauty 4 T|'||NG$ T0DO TRIP IDEAS CITIES &_REEH]NS UPCOMING EVENTS ~ PLACES TO STAY TRAVEL DEALS GETTING AROUND

1

NORTH ¥ CAROLINA



cusiore

VISITNC.CcOM

R N 'l-ﬁ‘ e



MEDIA STRATEGY

120112012} {2012-2013}

59 %
34

6%

NORTH {_C‘AROLINA

visitnc.com




e "R e e Bl e w2 -

e

- s -

gl e S A e
L Nl BT et VAL U

BRAND ADVERTISING

4
L

P

|

L]
i e R S T NoaTl-i’Cmoum T e Nonm&:moum R R R e P g Nommfc;\mum

d e il - Eppreat . " visinC . com
|
y e
bt |

NORTH § CAROLINA

visitnc.com




THE MASS(IVE) MEDIA

Events
Direct Fax
Direct Mail
Telephone

<1990

TV
Radio
Print
Display

IM

Email
Events
Direct Fax
Direct Mail
Telephone

1990s

TV

Radio

Print

Display

Cable TV
Website
Search

Online Display

IM

Email
Events
Direct Fax
Direct Mail
Telephone

1999

TV
Radio
Print
Display
Website
Search

Online Display
Paid Search
Landing Pages
Microsites
Online Video

Webinars

Affiliate Marketing

NORTH

visitnc.com

Mobile Email
SMS

IM

Email

Events
Direct Fax
Direct Mail
Telephone

2000s

TV

Radio

Print

Display
Website
Search

Online Display
Paid Search
Landing Pages
Microsites
Online Video
Webinars
Blogs

RSS

Podcasts
Wikis

Social Networks
Mobile Web

CAROLINA

Apps/Push Notifications
Group Texting
Social DM

Voice Marketing
Mobile Email
SMS + MMS

IM

Events

Email

Direct Fax
Direct Mail
Telephone

2012

TV

Radio

Print

Display
Website

Search

Online Display
Paid Search
Landing Pages
Microsites
Online Video
Affiliate Marketing
Webinars
Blogs/ RSS
Podcasts
Contextual
Wikis

Social Networks
Mobile Web
Behavioral
Social Media & Ads
Virtual Worlds
Widgets
Twitter

Mobile Apps
Geolocation
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BREVARD
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VisitGreenshoroNC.com HighHam ptoninn e
800.344 2282 800.648.4523
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MountainLovers.com NCNor thstar.com
800.9621911 BOOREPLACE B00316ROCK

NORTH &AROLINA
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Time

NCPA Warner

THE NORTH CAROLINA
ASSOCIATION OF BROADCASTERS

NORTH ¢ CAROLINA

visitnc.com




BREVARD
TRANSYLVANIA COUNTY

Pure sdventre owaits: Tockle the epe biking
and biking trails of Fisgah and Cufon. Mop info one

redge galleries. Then be serenade
Brevard Music Cemer
Fist your course wih cur free travel planner and
watetall map.

VisitWaterfalls.com

B00.648.4523

GREENSBORO

From Gemsamy wineers, art masterpleors and award
winning theaire 1o echctic communiy events, the
United Arts Coundll of Greater Greensbaro hosts
the city's annuai I7 DAYS Arts & Culture Fesvai
rach fall 7 DAYS takes shape with independerly
prodeced arts and cubural everts across the city
from September 20 theough Octoker &

VisitGreensboreNC.com
800.344.2282

Meally located at 3500 fret

aburing rhalls. b
appeating vilage shops

taking
pace of B

veres. VisE seon. Cadhiers (s beauaful

828.743.5941

b i

surrounded by the soenic B Ridge Mourtains

s gentle and casually sophisticated The
enticing. Enjey lovely kodging and an aray of diieg

DestinationCashiers.com

HIGH HAMPTON INN

Cashiers 13

scenery  and
e in Cashiers
galf courses.

and

for fmsbes and frienids. Scry ot the b
mcxntnin reveal home. For reservations
sbout spevaal packages. please call e

400 b acres at 3600 i Cantiers. Enjoy scenic
ol tennis. fly-fishing, workd class spa, hiking trals. 35
acre privase Lake. goif schook wellness retreats, gracous.

and excelient cusive. An ideol destination

four-wheel -

dining brd award
wishors guade today!

CURRITUCK QUTER BANKS

Escape bo the tucked-away beaches of Cu

Outer Banks. Mam
Sechuded Beaches”

=

VisitCurrituck.com

B77.287.7488

JACKSON COUNTY

Nestled i the Blue Ridge. Rsham
i, Jackson County Is 3 mounta d
ine resorts. debightfil histork inns and frievdty
BAHs, Expiore the arts and craft gaieries in Délsborn
and Sybva. Browse for antiques In Castoers. Take in

one of “America’s Most
L5 Kews & World Reports. we're
sme 1o the leendary Corolis Wid Horses, pristine
beaches. world-class watersports
tic barvier fland shopping and
nring wines. Request your free

FOLK ScHooOL

Dhscover the jay of making something

photgraghy and wri
and the making of oraf

2

cumibes bk

FolkSchool.org
B800.365.5724

ists. Set 2 beauttfial table withus.

ge, or 3
o nhomation
ga celine.

HighHamptonlnn.com
800.648.4523

enjoy all our state |

1as to offer.

:r.«:;:(,-"

ol Try fiy-fisking,

trails. Lisaen to wanerfalis Discover the mountain
windertand

MountainLovers.com

800.962.1911

Replacements.com
i 800.REPLACE

JoHN C. CAMPBELL

hands. immerse yourself In weeklong experiences
& dance. coking.
njoy deliclouss meals
and good friends on 300
manonal scenic acres I western Morth Carolina
For more information, viat our webste o eall the

REPLACEMENTS, LTD.

Wisuskieg for wirminge & riw putirers of chisa, oryszal
flatware arxd collectbles? Gontact Replacements. Uik
‘We hawe the worlds largest tableware selection

Chances ane we have what you meed! Free pattern

Call browse or vist our Retal Store rear Greensborn

MAST GENERAL STORE

General Store In
Now. throughout
4 back in time at
Med i
everything you reed for & day in the kiichen.a trekon
& 17, 04 i around he workd. For mone information,
ik et et or Cal the sastiber i

MastGeneralStore.com
8663676278

ROCKINGHAM COUNTY

Netled In NCH footkils with abundsss water
saurces, Bockingham Courty bs the perfect place s
experience natire’s playground Herr. you can Float
o o rvvers, bt the lakes, visht a hunting plantatior,
90 horseback riding. sampie ocal wine. plaj In a park
o simphy soak up the sun. S0 come. unplg and play
I Rockingham County!

NCMorthstar.com
800.316.ROCK

NORTH ’CA ROLINA

THE QUTER BANKS

OB Marks the Spot for your fall adventure. Cimb a
lighthouse. take to the sky in a hang gider. try your
hamd st surf fishing - or go offshore. Play along 100
miles of barrier fsland beaches, with areas perfect
for kayahing and kieboarding. or explore the Cape
Hatteras Masional Seachore. For more. informaion,
VS pur welbsite o eall the rumbes beli

QOuterBanks.org
B77.629.4386

SANDERLING RESORT

Saralerling Resort e
refresh, beckoning famdies.
picturesque shores on the Outer Barks of Duck
Travelers will dscover Two new poots with inviting
fire phs, a tranguil spa offering ndigenous healing
treatments, mies of unintermupred beaches and three
hll-service restarants. Buy three mighte: get cne frre.
Mention Garden

Sanderling-Resort.com
855.266.1467

NORTH {EAROLINA

visitnc.com




LEVERAGING RESOURCES
THROUGH PARTNERSHIPS

Media Spending
Division Media Budget: $3,380,000 N LanneLs

_/ M Division

Partner investment: $2,100,000 °

Final Budget: $5,480,000 >

4
In Kind Media Partners 3
Division: $280,000

Media Partners: $3,391,000
1

Total Value: 0

$9,126,000 Actual $$ In-Kind
NORTH {EAROLINA

visitnc.com
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3 INCREASING COMPETITION

®CBS Miami Buy Tickets Your Home More ¥ FOLLOW US ? a

Politics

Gov. Scott Seeks Record $100M To
Promote Florida Tourism

January 10, 2014 4:06 PM

Y 1 | o Tweet| |5 0 EE e Vie

{Photo by Joe Raedle/Cetty Images)
Related Tags: Florida, Gov. Rick Scott, Politics, Tourism, Tourism Funding, Visit Florida

TALLAHASSEE (CBSMiami) — Gov. Rick Scott will Sponsored Links Atz H
seek $100 million to help bring 100 million visitors a
year to the Sunshine State.

Budget.com: Official
Scott announced Friday that he intends to ask the Site
PiBudget’

Legislature for the record amount of funding for Visit Up To 35% Off When You

Florida, the state's tourism-promaotion arm, in the 2014 Rent W/ Budget and

budget. PrePay. Don't Miss Out!
Budget.com/PrePay

Al

R S . R

NORTH ¥ CAROLINA
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s patio pool ¢ porch |

5C tourism agency plans to market a R

‘barbecue trail’ ﬂ

HOos@

In the 2013-14 budget year, which started July
1, lawmakers approved a $9 million increase

for the state’s tourism agency, for the second
consecutive year one of the largest increases
given any state agency.

E
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How YOU CAN WORK WITH US

Advertising Co-ops Film

Visitnc.com ads Welcome Centers/800 VISIT-NC

Sweepstakes MYMU/Governor’s Conference

In this issue:

Event Listings
NORTH CAROLINA .

Division's Summer kickoff |

Travel Guides E S l By
®  Surveys, Industry, |

N W I N K Marketing & Travel

S p O rts Trends

.and more |

PR Division’s kickoff to summer highlights outdoor adventure

|nternati0na| Trade With Memorial Day weekend kicking

off the summer travel season, the
Division launched a celebration of the
state's endless outdoor allure at a

Domestic Trade riverside event in Eden Tuesday

(vesterday).

Tou rism Development "We want travelers to explore the

trails, waterways and other
attractions that make North Carolina a
premier destination for outdoor

NORTH ¥ CAROLINA

visitnc.com



PARTNER EXTRANET

(o)1 I8 Approval Account Messages

Search

Attractions Extranet Webinars

Attractions
Cities Status Id Title Active  Live Expire  Modified 4

Dining

Events
Facilities

Files

Golf

Groups
Lodgings
Mediakits
News

Services
Stories

Travel Entities
Trip Ideas
Visitor Information

ccommerc

WoodMill Winery Dec2, 2013 Jan 1, 3000 [

Updating your information and communication

Cedar Lake Tree Farm Dec2,2013 Jan1, 3000 [ frequency

Dillsboro Chocolate Factory Nov 26, 2013 Jan 1, 3000 1

National Golf Club Nov 25, 2013 Jan 1, 3000 VisitNC.com Extranet

Mid Pines Inn & Golf Club MNov 25, 2013 Jan 1, 3000

Little River Golf & Resort MNov 25, 2013 Jan 1, 3000
View this video
Country Club of Whispering Pines MNov 25, 2013 Jan 1, 3000

Turnage Theater Nov 25, 2013 Jan 1, 3000 General overview

St. Thomas Episcopal Church

Motorco Music Hall Nov 25, 2013 Jan 1, 3000

© 6 O 00 000008 O0O

Todd General Store Nov 24, 2013 Jan 1, 3000 1

<
<
<
<
<
<
<
<
<
<
<
<

New River Nov 24, 2013 Jan 1, 3000 Nov 24, 2013 Attraction

©

nccommerce.com/tourism (VisitNC partner database contacts)

Contact: Kathy Prickett
kprickett@nccommerce.com or 919-733-8302

NORTH ¥ CAROLINA

visitnc.com




plsei'd(’-l - e | PR WINS

T ATLANTA ST AL ECRTITUTIN St S P

TRAVEL

HOLIDAYS

Heaven and nature sing

Visit to Bilemore
Estate is enchanting.
CEASER Decorations embody
By JENMIFER R spirit of Christmas
HE Outer Banks, a thin arhistoric chareal. ; AZE sy, DICTE 2, 301

strip of barrier islands B
off the North Caralina -
mha’:ﬂt&mm
s where can
spenrr the mnmmg“;‘: the
beach and the afternoon on

ASHEVILLE, N.C. - O Chirist.
mas Eve 1495, Crorge W, Van-
dierbile, heir 10 the vast Yan-
derblis fornane, bosted 3

EEE.B

sit in one spot and catch both
the sunrise and the sunset.
But with so much going nn
pardance), itd

Fgages

ey arrived in Ashevilke L - -
usl‘lln]nwlm“enlm:;‘p’eﬁ 3 I g
of persanal servants, copious : ¥
ibaksand i e ot L
ty about the Baranial Bilemote
lw-wmdumm
of laborers more than

mrmmmnm

1 the cavernous Banquet
Hall, bejewebed ladies and
dapper penibemen admisod

o {naplring even ta those
s Wi el
lm IM best bl nr[r\'

3

in OBX (in local

be a shame to hang out on s
deck chair all day. Here are
some must-dos in three of the

X414

tro of Cothic frvplies i T ! % s & [ b ¥ [T

" City paints new picture

Arta, financial

district boom
]’1i!’5'5'5“"’“!’!!:l!:iil i Chariot
(B

T

Contact: Beth Gargan
bgargan@nccommerce.com or 919-733-7420 wﬁm

NORTH ¥ CAROLINA

visitnc.com




STAY IN TOUCH WITH PR

P R H Otl I n e NORTH {-C-AROLINA WHAT"S NEW MEDIA KITS IMAGES & VIDEO CONTACTUS |

Press Releases

Travel Partner News Fo.

Host a Travel N

. ; “Travel Partner News
Showing 1through 10 of 1390 Fact Sheets

Wr I te r Anglers Get Ready for Fontana Marina Spring Classic Bass Tounament | What Qthers Are Saying

May. 21 2014

Anglers are getting the tackle ready for the 2014 Fontana Marina Clas
scheduled for June 7th & 8th. With 238 miles of shoreline on Fontana Lz

Joinus on a e

more .

Media Mission

African Sculpture Exhibition to Open at Daniel Stowe B

May: 21, 2014

The work of Passmore Mupindiko, Patrick Sephani and dozens of othe

Q be on display beginning June 27 at Daniel Stowe Botanical Garden in a
Be Our Friend S

more...

Contact: Beth Gargan
bgargan@nccommerce.com or 919-733-7420

NORTH ¥ CAROLINA

visitnc.com



GROUP TRAVEL AND SPORTS EVENTS

sportsnc.com

e home about partners events
| =
: E
] b
4 B
K
[
y
8/9/2011 I;::;';au”
1 f
" /'SYTA ‘
| |
| £ i ”
A The Voice of Student & Youth Travel® &
. Mutoreaach Avsaciation
L Virginia Motorcoach Association 58 AMERICAN BUS ASSOCIATION k-
‘9. I . — Reprostnting M molorosch, lour and vl indusiry _
% .o ) )
3 Contact: Kristi Driver

kdriver@nccommerce.com or 919-733-7413

NORTH {EAROLINA

Visitnc.com s



INTERNATIONAL MARKETING

REISEARTEN SERVICE

R North Coroling entdecken

SRS  Von den OQuter Banks bis 2u
S  den Smoky Mountains.

Ny =1 -
'-_ < ’: .

I it 44
R

:

\

| [
- L:v‘

Vil
Al

VACATIONS.CA

T
—

Contact: Heidi Walters
hwalters@nccommerce.com or 919-715-6702

NORTH &AROLINA

visitnc.com
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N | ASSOCIATION OF b
a.,;mt Touwn. B Hiood, | afc FILM COMMISSIONER
INTERNATIONAL :

.

-

. “CRAZY furi 5
“SUSPENSEFUL twists” §
- AROLLICKING s \

é L (I ﬁ/%% )

Contact: Aaron Syrett
asyrett@nccommerce.com or 919-733-5016

NORTH {EAROLINA
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Cultural Heritage

e d et ol

C|V|| Wa r SlteS HISTORY'S BEST LESSONS ;_
Revolutionary
| War Trail
| e i
Contact: Andre Nabors 3
anabors@nccommerce.com or 919-733-7502 S
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INDUSTRY RELATIONS

Governor’s Conference
Every Spring

MYMU
Every Fall

Travel Leadership Summit
Tourism Week in May

TRAC Program
Coming soon near you!

Contact: Ashlee Kirk
ashlee.kirk@nccommerce.com or 919-733-7334

NORTH {EAROLINA

visitnc.com
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RESEARCH
Fast Facts

Economic Impact
Visitation

Lodging

International

Tax Data

County Level Statistics

nccommerce.com/tourism/research

Contact: Marlise Taylor
mtaylor@nccommerce.com or 919-733-7278

NORTH {_(EAROLINA

visitnc.com
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Display Ads

Virtual Brochures

Featured Events

Special Offers
Videos
Sweepstakes

Custom Co-ops

Narth Earois Ditinn of euram, Fim and Sports Deselopmant | 1300, 50 (47-1362)

Contact: Crandall Turner (LGA)
crandall.turner@LGAadv.com or 704-552-6565

NORTH &:AROLINA
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Email or Phone Password
Come on in!

faCEbOOk SRR ol Join Pinterest today...it only takes like a second or 0.

Visit North Carolina
is on Facebook.

North Carolina Coast 'Hunger Games' Sites
Viait Nerth Carcling i

To connect with Visit North Carolina, sign up for Facebook today. £

—

Ghock out the

Loarn obout
PRIZES OUR PARTNERS

63,409 likes - 956 talki

Travel/Leisure

Whether you're looking for adventure or relaxation,
mountains or beaches, the rhythm of city life or the
tranquility of nature, you'll find it at www.visitnc.com.

About

Dinteresl

22 Boards 485 Pl 170 Ukna m

— e

ol o <
Follow

North Carolina Beer Manlh

LI Rl e o™ i s i

NORTH ¢ CAROLINA

visitnc.com

il L IR




1771 aaim

View 14,000 years of history in one exhibit Cast your line on the nation’s only fly-fishing Hang out with the largest hang gliding school in Follow a battle that was a preview of the
trail the world American Revolution

v

IHTIESHII‘ IIIITHh H‘

Discover the northernmost home of the Tour the site of America’s First Gold Rush Stand apart on Eastern America's highest point Man the guns of the world's greatest sea
American alligator weapon

ALLIGATOR RIVER

W,ILDI,g

REFUGE

e

NORTH ¥ CAROLINA
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BE SOocCIAL WITH US

[ ] [ ] [ ]
Twitter@VisitNC o
L] [ ] - - -
TW I tte r @ N CTO u r I S m I 2 z::gomﬁ:::‘;\gﬁgrgtﬁgne the mgnest mountaing in the eastem US,
300 miles of pristing coastine, quaint small towns, vibrant cities & more.

Facebook.com/northcarolina
Facebook.com/nctourism

O Y WY

= E : 5 Pins
Unfodiow

pinterest.com/visitnc

Contact: Brooke Haney (LGA)
brooke.haney@LGAadv.com or 704-552-6565

NORTH &AROLINA’

visitnc.com




9 Welcome Centers

e R
e il e AL

1-800-VisitNC
Call Center

Emergency
Communications

COME CENI

Brochure
Fulfillment

Contact: Wally Wazan
wwazan@nccommerce.com or 919-715-2098



STRATEGIC PLAN AND ANNUAL REPORT

MNORTH 'CARDLIN)\
= —

OVERVIEW : ;
KORTH CAROLINA BRAND
INQUIRY FULFILLMENT
[DOMESTIE TRAVELERS
INTERMATIONAL TRAVELERS
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. TRAC in Cleveland County

N
Nov 21
®  CucalorusFilmFestival
begins
. NC Skiresorts gear up

...and more

TRAC in Cleveland County region Nov. 21

Tourism-related businesses in Cleveland County and the surrounding regional area will have an
opportunity to work directly with Division staff to learn about its research, development and marketing
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Newslink r

Extranet/County Contacts

nccommerce.com/tourism

partners.visitnc.com
Share

Keep your listings current

News and releases

Social media

Research, trends, ideas
Participate

Local, regional, state

TRAC workshops

Governor’s Conference

Media missions

Sales missions
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